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SKILLS & COMMUNICATION

A good stylist learns to listen

BY IRIS GONZALEZ PHOTOGRAPHY BY MARTIN WADDY

ceing a hair stylist, especially for the first time, can be an emotional experience, Hair is an
importanl part of how we look, and a greal hairstyle can go a long way in making us look
and leel wonderful.

[l is no surprise that a woman's relationship with her hairstylist can be much like her relationship
with a significant other. When things are going well, a woman is happy and leels like the most
beautiful version of herself she can be. These San Antonio hair salon owners share in common a
[ocus on customer service, using their extensive training as hair stylists Lo enhance the natural
beauty each woman possesses.

liach salon owner also shared advice for those seeking a new hair stylist. All agreed thal any suc-
cesslul relationship is based on good communication, which often starts with the consultation before
‘ach hair appointment and continues throughout the stvlist-client relationship. With skill and keen
listening, cach salon owner strives Lo achieve the same end resull: a client with the best hair possible.
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\dvice: "1 cannol stress enough the Importance of a good con-
sultatton. Open-ended questions such as, "What Kind of challenges
are you having with your hate?” help us note what clients Hke aboul
thelr halr because we wanl Lo Incorporate that Into the end resull.”

Instde the salon, housed In a historie home In the Monte Vista
district of San Antonlo, the shelves lined with owner-developed
halr products offer intriguing cholces,

A stylist for 35 years, Melody Edens has studied the sclence,
arl and psychology of halr color. “Think aboul the colors In your
halr and the emotlon thal color ellelts: It reflects your personality
and communlicates your personal iImage.” Edens explained. “Un-
derstanding what your cllent wants to communicate 18 an impor-
tant aspect of halr color.”

An Amarillo native, Edens moved to San Antonio In 1988 and

opened Melody Edens Salon in 2010, She attended barber college

in Amarillo, and then recelved color speclalist education with Red-
ken. also spending Lime at the Vidal 5assoon Academy In London.

With three full-time stylists and one apprentice, Melody Edens
Is the only Amerlcan Board ol Certified Halr Colorists salon In San
Antonio, the prestiglous board certificatlon status applying Lo
everyone on Lhe hair design leam. The salon also uses a formal-
led, systemalic approach Lo the consultation with cllents. “We rec-
ommend solutlons to solve their issues with their hair,” Edens
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sald. “We give clients the tools and knowledge by educating them
on how to recreate the salon result at home, 108 been life changing
for many of our cllents.”

Edens stresses the Importance ol halr care al home with prod-
uets 1o keep hatr looking and feeling healthy. The need for home
versions of spectfic halr products drove Edens Lo develop her own
line of halr care and styling products, working closely with a cos-
metle chemlst. The salon has been offering the Melody line of halr
products for over three years, Including a gentle conditioning
wash for curly halr and an antl-aging halr elixir Lo restore luster
and shine. "The process ol developing these new products has
given me a deeper understanding of why some products do or
don't work.” Kdens sald. “This has Laken our abllity Lo care for the
health of our clients’ halr to a higher level.”

Melody Edens Salon has supported the Natlonal Ovarian Can-
cer Coalltion (NOCC) sinee 2012, This year Lthe salon donaled Lo
the Amerlcan Hearl Assoclatlon and hosled beauly makeovers [or
women who have survived heart disease.

Edens’ goal 18 Lo expand the salon stall Lo six stylists, offer
longer hours of service for cllenls and conlinue Lhe high level of
educatlon and success [or her Leam of stylists. She 1s also working
Lo expand her cosmelle beauly produclts and plans Lo conlinue Lo
conlribute to the community.
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Vdvice:
than one option for you. You don’t wanl someone who will talk you

“Liook Tor a styvlisl who will lsten and guggeest more

Into something bul Instead will work with you, your hair and what
you wanl. It Is always aboul the customer: we as styllsts are Jusl
enhancing the beauly that's already there.”

Petra Willlams was always Interested In beauly, especlally
when It came Lo siyling halr. As the biraclal child of an Afrlean-
American father and a mother of German descent, Willlams real-
Ized her hatr texture was different from that ol her mother, who
had no experlence from which Lo offer her daughter styling Lips.

Once Willlams dectded 1o learn how Lo style her hair, she was

drawn nto a career as a stylist.

“When 1 was a leenager, working In beauly helped bulld my
sell-esteem.” Willlams sald. "Hopelully. 1 can continue by helping
others with thelr sell-esteem by sharing my experlences.”

Willlams Is a military transplant Lo san Antonio, sellling here
when her father retired when she was allending Theodore Roo-
sevell High School. A styllst for 38 years, she declded In 2006 Lo
apen Petras Salon and Boullque In north central San Antonlo.

A full-service salon, Petra’s locatlon offers halr styling and

This 1s whal
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color, along with nall services, Taclals, massages, halr removal
and makeup application and lessons. The salon has a boullgque
with unlque clothes, shoes and fashion accessorles cllents can
browse during a salon visiL.

Almost all of the
2006, With Iitle stall turnover, she

all the stylists gel Lo know every cllent who comes In for a service.

with Willlams since
can ensure thal she along with

galon sLafl has been

makes Petras Salon stand out, according Lo
Willlams—Its dedication Lo cuslomer service.,
Willlams sald.

styles, bul In the end you sUll have 1o give good service. You can

“I’s all about service,” “Cllents will wanl trendy
do that by getling Lo know people, their lfestyle and preferences
and whal makes them tek In order Lo learn how Lo best cul and
slyle thelr halr so that they're happy.”

Her goal for the salon In 2017 1s the same goal she has had
every year since [irst opening: “1 am [ully invested In the success
of my siylists and In the satisfaction of my clients. IF my styllsts

are suceessful and my cllents are happy. 1 have reached my goal.”
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Advice: "We offer a pre-service consull Tor new cllents Lo dis-

cuss thelr destres and needs so we can recommend whal would
work best, Bring In multiple pletures ol whal you'd ke Lo help
that discussion, because a pleture 1s worth a thousand words,”

Stephanie SIkkink grew up In her mother's salon and day spa.
spending Ume there belore and aller school. Alter moving to San
Antonlo In 2009, the Riverside, Callf., natlve attended the Aveda
Institute, SIkkink first started styling halr In a rented Individual
salon space, then declded o open her salon December 2013 In
stone Oak. She co-owns Pure Beauly Bllss Salon with her molher,
sylvia Pleo. The salon also Includes a boutique with Lthe latesl
styles In clothing, Jewelry, fashlon accessorles and candles.

“My mom Is my blggest Inspiratlon; she’s been In Lthe business
for over 28 years,” SIkkink sald. "1 would 1t In on the stylist train-
ing In my mom’s salon before my school day started.”

The [ull-service halr salon uses the Kevin Murphy color and
halr brand, which Includes a line of vegan products and ammao-
nia-free hair color. “We're one of the few In San Anlonio that car-
ries this line,” SIKKInk sald. “We also carry the Unite line of halr

products, and as color speclalisis we use Lhe Olaplex brand of

hair products.”
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Stephanie Sikkink

Pure Beauty Bliss Salon
20322 Huebner Road
www.pureabeautybliss.com

All elght salon siylists are Aveda tralned. The salon offers a
spectrum of color oplions, with ree-hand balayage as 118 mosl
popular service. With L8 subtle blend of color, L1 a lower maln-
tenance halr color option, giving halr a sun-kissed look without
the need Lo retouch rools every four Lo six weeks. In additlon Lo
more dramalle color oplions such as oll sllck (a blend ol Irldes-
cient colors thal mimle the look of an oll slicks surface) and ombré
color effects, the salon’s styllsts can suggest a sombré, also
known as "soft” or "sublle ombré,” Instead of using dramatic col-
ors, Lthe base color transitlons Into lighler shades with more high-
Hght= al Lthe ends ol Lhe halr.,

SIkkink has "a two-year plan to open a second locatlon on a
different side of Llown so we can bulld a new cllentele and olfer
more services, such as nalls and laclals,” she sald. With so many
color optlons lor cllents, SIkkink stresses the Importance ol hair
care above all else.

“Our phllosophy s to focus on malntaining the Integrity of your
halr, whether IUs explaining Lthe Importance of Laking home the
right products for your halr or consulting with you on your hair
and what will work best, given your desires and hair.” she sald.



Vilvice: “If you're changing stylists, I would ask for a referral
card from your current stylist with your halr color Information i
you're happy with what you have so the next stylist can replicate
IL A you're used Lo a particular product Hine, you can also look on
thelr website Tor salons In your area tralned on your product.”

Marla Antonletta Joerls grew up surrounded by the beauly
business, As a child, she would cul her doll's halr Lo practlce
her skills as she watched her stylist mother and barber father
working with their clients. Joerls also learned she must connect
with the clients who come Into her salon. so the consultation
before an appolntment 1s her Ume for listening. This 18 espe-
clally iImportant for women experiencing Issues with their halr
because of thelr health.

“I deal with a lot of women who need wigs because of an [l
ness, such as halr Lhinning from alopecta, so 1 work with them Lo
create halr Integration pleces and halr extenslons,” Joerls sald.
“The end resull can be life changing when you help clients make
the transformation Lo having beaullful halr again.”

Salon Visage has been open In Monte Vista [or seven years. A
salon owner for 25 years, Joerls has tralned with Clairol, Redken,
Vidal sassoon and Tonl and Guy and has recelved speclallzed
tralning on hair Inlegratlon pleces and wigs. The full-service halr
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silon offers color services such as highlights, balayvage, ombré
and other current color trends, plus keratln and stralghteéning
treatments. Salon Visage can also perform microblading, which
I8 & style of brow Lattooing in which fine, Individual eyebrow halrs
are Lattooed for a more natural look. Nall services, eyelash Linting
and extensions as well as waxing are also avallable.

Joeris helps cllents with special evenls such as weddings,
proms and Flesta, “We are already commitled 1o working with 15
ladles on thelr hatr and makeup for the upeoming Flesta corona-
Hon,” Joerls sald.

Three years ago Joerls added a boutlque Lo the galon, which
carrles fashlonable clothing, jewelry and accessorles. In addition
o festive party garb and Flesta-worthy accessorles, Joerls carrles
Felipe Barbosa vermell jewelry [rom San Miguel de Allende, Mex-
lco What does not sell In the boutlque 1s donated o the Battered
Women's and Children’s Shelter In San Antonlo.

“We are known for lstening carefully and recommending the
best approach o help cllents feel good aboul themselves and thelr
halr,” Joerls sald. "Restoring the hair's natural beauly can be a
life-changing experience. As long as we conlinue to help our
cllents, 1 am fulfilling my goals.”






